Post 1 - Launch

The South West Visitor Economy Hub’s Tourism Trends Quarterly Reports for January to March are out now! 📣

These in-depth reports offer a comprehensive view of the tourism sectors in Devon and Somerset and are invaluable tools for local businesses, councils, and regional stakeholders looking to understand performance and plan for the future.

Download it now and gain access to invaluable data into how the region has performed in the first quarter of 2025, including:

✅ Visitor origin and profiles
✅ Accommodation performance
✅ Year-on-year trends
✅ Latest visitor survey data

You can use these findings to benchmark performance, support funding bids, and plan ahead with confidence to better understand your visitors.

👉 Purchase the Somerset and Devon Reports now at swvehub.co.uk/reports

#DevonTourism #SomersetTourism #SWVEHub #TourismTrends #VisitorEconomy #BusinessInsights

+++

Devon Post 1 - Devon (Serviced Accommodation)
Devon’s hotels, guest houses and B&Bs got off to a strong start in 2025 💪🏼
The South West Visitor Economy Hub’s new Tourism Trends Quarterly Reports for January to March show that serviced accommodation hit an average of 64% occupancy in Q1 - up from 60% last year.
Even with Easter falling in April this year (in 2024 it was in the previous month), March occupancy held steady, showing positive performance across the board.
➡️ Explore more insights and trends by purchasing the Devon report now at swvehub.co.uk/reports

#DevonTourism #SWVEHub #TourismTrends #VisitorEconomy #BusinessInsights

+++

Devon Post 2 (Online Sources of Information)
Where are visitors getting their travel info from? 📲
The South West Visitor Economy Hub’s new Devon Tourism Trends Quarterly Report shows a shift in how people plan their trips. 
Use of social media and non-tourist board websites increased, while official accommodation and tourist board sites saw a decline.
Understanding where your visitors are searching helps shape your marketing strategy 📍
👉🏼 Purchase the Devon report now and stay informed at swvehub.co.uk/reports

#DevonTourism #SWVEHub #TourismTrends #VisitorEconomy #BusinessInsights

+++

Devon Post 3 (Travel Group)
Who’s visiting Devon in 2025? 👀
According to the South West Visitor Economy Hub’s new Tourism Trends Quarterly Report, more than half of all visitors in January to March were travelling as couples (52%), while immediate family groups made up just 19%.
The drop in family travel may be linked to Easter falling outside this quarter in 2025 (unlike in 2024 when the holiday was in March).
➡️ Find more detailed insights by purchasing the Devon report at swvehub.co.uk/reports

#DevonTourism #SWVEHub #TourismTrends #VisitorEconomy #BusinessInsights

+++

Somerset Post 1 (Short Term Rental)
Somerset’s short-term rental market remained steady in the first quarter of 2025 🏡
The South West Visitor Economy Hub’s latest Tourism Trends Quarterly Reports are out now and show that listings were slightly up by 0.4% on average compared to quarter 1 last year, with a dip in January and February but growth in March.
➡️ Explore more insights and trends by purchasing the Somerset report now at swvehub.co.uk/reports
#SomersetTourism #SWVEHub #ShortTermRentals #TourismTrends
+++

Somerset Post 2 (Booking Method)
How are visitors booking their stays in Somerset? 🛏️ 
From January to March 2025, more than half of all overnight guests booked directly with their accommodation provider.
Just under a third used an online travel agent (OTA) - with Booking.com accounting for nearly half of those bookings, and Airbnb making up 26% - while the average lead time was 74 days between booking and arrival 🗓
For more insights into how visitors are planning and booking their trips, download the South West Visitor Economy Hub’s new Tourism Trends Quarterly Reports for Somerset and Devon now at swvehub.co.uk/reports
#SomersetTourism #DevonTourism #VisitExmoor #SWVEHub #VisitorBehaviour
+++

Somerset Post 3 (Visitors from the Outside of the South West)
Where are Somerset and Exmoor’s visitors coming from? 🌍
Beyond the South West, the biggest markets for Somerset are the South East and Wales, while Exmoor attracts visitors from the South East and West Midlands.
If you’re looking to plan ahead, insights like this are vital. Find more by downloading the South West Visitor Economy Hub’s new Tourism Trends Quarterly Reports at swvehub.co.uk/reports
#SomersetTourism #SWVEHub #VisitorTrends #TourismStrategy
